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**Why Jargon Should Never Be Used in Business Writing**

Jargon should never be used in business writing because it often creates unnecessary barriers to clear

communication. While industry-specific terms might feel natural and efficient within a particular group,

they can alienate readers who are not familiar with such language. Business writing aims to inform,

persuade, and connect with a diverse audience, and relying on jargon can seriously undermine these

goals. In this article, we’ll explore why ditching jargon is essential for effective communication, how it

improves clarity, and practical tips for writing that resonates with everyone.

The Problem with Jargon in Business Writing

At its core, jargon is specialized language used by a particular profession, industry, or group. When

business writers lean heavily on jargon, they risk confusing or frustrating their readers. This confusion

can slow down decision-making, reduce engagement, and even damage credibility.

Understanding the Audience

One of the biggest mistakes in business writing is assuming that all readers share the same level of

expertise. Whether you’re writing an internal report, a proposal, or marketing content, your audience

may include people from various backgrounds. Jargon might make perfect sense to subject matter

experts but leave others scratching their heads.

For instance, terms like "synergy," "bandwidth," or "low-hanging fruit" have become clichés that often

detract from clear meaning. Instead of clarifying ideas, they add a layer of ambiguity. Jargon should

never be used in business writing if the goal is to ensure everyone understands the message without



needing a glossary.

Clarity: The Foundation of Effective Business Writing

Clear communication is essential in business. When writing is straightforward and free of unnecessary

jargon, it becomes easier to read, understand, and act upon. Clarity helps build trust and reduces the

risk of misinterpretation.

How Jargon Undermines Clarity

Using jargon can make sentences longer, more complex, and harder to follow. Readers might spend

more time decoding the message rather than focusing on the content’s value. This is especially

problematic in emails, reports, and presentations where time is limited.

Moreover, jargon can come across as pretentious or evasive, suggesting that the writer is hiding

something behind complicated language. This perception can alienate clients, colleagues, or

stakeholders who prefer straightforward communication.

Promoting Plain Language

Adopting plain language in business writing means choosing words that everyone can easily

understand. Instead of saying “leverage core competencies to facilitate a paradigm shift,” say “use

your main skills to help change the way things are done.” Plain language doesn’t mean

oversimplifying; it means being precise and accessible.

Here are some benefits of using plain language:

- Enhances comprehension for all readers



- Speeds up decision-making processes

- Builds credibility and professionalism

- Encourages transparency and openness

Jargon Should Never Be Used in Business Writing: Practical

Tips for Clear Communication

Knowing why jargon is problematic is just the first step. Implementing strategies to avoid jargon and

improve clarity requires conscious effort.

1. Know Your Audience

Tailor your language based on who will read your writing. When addressing a mixed audience, avoid

technical terms or explain them briefly. If you’re writing for specialists, you can use some jargon but

keep it minimal and purposeful.

2. Use Simple, Direct Language

Choose words that convey your message clearly. Replace complex phrases with straightforward

alternatives. For example:

- Instead of “optimize,” say “improve.”

- Instead of “utilize,” say “use.”

- Instead of “in order to,” just say “to.”



3. Avoid Buzzwords and Clichés

Buzzwords like “disruptive innovation” or “circle back” have become overused and often meaningless.

These terms can muddy your message and make your writing sound generic or unoriginal.

4. Explain Necessary Terms

Sometimes, technical terms or industry-specific language are unavoidable. When this happens, provide

a brief explanation or define the term when it first appears in the text.

5. Read Aloud and Edit Ruthlessly

Reading your writing aloud helps identify awkward phrasing or jargon-heavy sentences. Editing with

the goal of clarity ensures that your message is accessible and easy to follow.

The Impact of Avoiding Jargon on Business Success

Clear business writing that avoids jargon doesn’t just improve communication—it can have a direct

impact on success.

Improved Collaboration

When teams communicate clearly, projects move faster and misunderstandings decrease. Avoiding

jargon fosters an inclusive environment where everyone feels informed and valued.



Better Customer Relationships

Clients appreciate straightforward information. Clear writing builds trust and reduces the chances of

miscommunication, which can improve customer satisfaction and loyalty.

Enhanced Professional Image

Companies known for clear and honest communication are viewed as professional and reliable. This

reputation can attract better partnerships, talent, and opportunities.

Balancing Expertise and Accessibility Without Jargon

It’s important to recognize that jargon often arises from a desire to sound knowledgeable or precise.

But how can professionals convey expertise without confusing their audience?

Use Examples and Analogies

Instead of relying on jargon, explain complex ideas using relatable examples or analogies. This

approach helps readers grasp concepts quickly without needing specialized vocabulary.

Focus on Key Messages

Prioritize the most important information and communicate it as clearly as possible. Avoid

overwhelming readers with unnecessary technical details or buzzwords.



Encourage Feedback

Invite colleagues or clients to ask questions if anything is unclear. Feedback helps you refine your

writing and ensures that your message is understood as intended.

---

Ultimately, business writing should be a bridge, not a barrier. Jargon should never be used in business

writing because clear, accessible language creates stronger connections, promotes understanding, and

drives results. By focusing on plain language and thoughtful communication, you can make your

business writing more effective and impactful every time.

Frequently Asked Questions

Why should jargon be avoided in business writing?

Jargon should be avoided in business writing because it can confuse readers who are not familiar with

the specialized terms, reducing clarity and effectiveness of communication.

How does jargon impact the readability of business documents?

Jargon makes business documents harder to read and understand, especially for audiences outside a

specific industry, which can lead to misinterpretation and decreased engagement.

Can using jargon in business writing affect professionalism?

Yes, excessive use of jargon can appear unprofessional by making the writing seem pretentious or

excluding readers, whereas clear and simple language demonstrates respect and professionalism.



What are the benefits of avoiding jargon in business communication?

Avoiding jargon enhances clarity, ensures the message is accessible to a broader audience, improves

engagement, and facilitates better decision-making through clear understanding.

Are there situations where using jargon in business writing is

acceptable?

Using jargon may be acceptable when the audience consists exclusively of industry experts who

understand the terms; however, for general or diverse audiences, avoiding jargon is recommended to

maintain clarity.

Additional Resources

Jargon Should Never Be Used in Business Writing: A Critical Examination

Jargon should never be used in business writing, a principle often emphasized by communication

experts and professional writers alike. Despite its prevalence in corporate communications, the use of

jargon can obscure meaning, alienate audiences, and ultimately undermine the effectiveness of

business messages. This article delves into why jargon in business writing is detrimental, explores its

impact on clarity and professionalism, and offers insights into cultivating clear, accessible

communication that resonates with diverse stakeholders.

The Pitfalls of Jargon in Business Communication

Business writing serves a fundamental purpose: to convey information clearly and efficiently. However,

jargon—specialized terminology or buzzwords—can complicate this goal. While jargon may initially

seem to demonstrate expertise or align with industry norms, it often leads to confusion and

misinterpretation.



Research from the Harvard Business Review highlights that nearly 70% of professionals admit to

feeling alienated or confused when confronted with excessive jargon. This statistic underscores the

potential for jargon to create barriers rather than bridges in communication channels. Jargon can

inadvertently exclude readers who are not familiar with specific terms, including clients, new

employees, or cross-departmental teams.

Moreover, jargon tends to mask the actual message. When business writing becomes saturated with

phrases like “synergize,” “paradigm shift,” or “circle back,” readers must expend extra effort to

decipher meaning. This added cognitive load distracts from the core message and can lead to

disengagement. In environments where time and clarity are paramount, such as client proposals,

internal memos, or marketing materials, clarity should always take precedence.

Why Jargon Undermines Professionalism

One might argue that jargon signals expertise or industry credibility. However, excessive use often

signals the opposite—lack of clear thinking or intentional obfuscation. Professional business writing is

judged not by how complex it sounds but by how effectively it communicates.

A study conducted by the Plain Language Association International found that documents free of

jargon were rated 30% more favorably in terms of professionalism and trustworthiness. Clear and

straightforward language fosters transparency, builds trust, and enhances a company’s reputation.

Conversely, jargon can create an impression of evasiveness or pretentiousness, which may alienate

clients or partners.

Impact on Audience Engagement and Decision-Making

In business, decisions are frequently made based on written reports, proposals, or emails. When

jargon clouds these communications, decision-making processes can slow down or suffer from

inaccuracies. Stakeholders may misinterpret key points or hesitate due to uncertainty.



For customer-facing documents, jargon can diminish user experience and customer satisfaction.

According to a survey by Microsoft, 58% of consumers are more likely to trust brands that

communicate clearly and avoid industry-specific buzzwords. This data suggests that jargon-free writing

is not only beneficial internally but also crucial for external communications and brand loyalty.

Alternatives to Jargon in Business Writing

Replacing jargon with clear, concise language is essential for effective business writing. This approach

enhances comprehension and inclusivity, ensuring messages reach a broader audience.

Use Plain Language

Plain language involves using everyday words and simple sentence structures. For example, instead of

saying “leverage core competencies to optimize deliverables,” a clearer alternative might be “use our

strengths to improve outcomes.” This shift makes the message accessible to all readers, regardless of

their background.

Prioritize Audience Understanding

Effective business writing considers the knowledge level of its audience. Tailoring language to readers’

familiarity with the subject matter helps avoid unnecessary jargon. For instance, internal technical

teams might tolerate some industry-specific terms, but external clients usually benefit from more

straightforward explanations.



Incorporate Examples and Visuals

Sometimes, complex concepts require explanation beyond simple wording. Using examples, analogies,

or visuals like charts can clarify ideas without resorting to jargon. This strategy enriches

comprehension and retention.

When Jargon Might Be Appropriate

While the overarching rule is that jargon should never be used in business writing, there are nuanced

exceptions. In highly specialized documents meant exclusively for experts or within technical fields,

certain jargon might be unavoidable and even necessary for precision.

However, even in these contexts, writers should minimize jargon where possible and provide

definitions or glossaries for essential terms. Overreliance on jargon, even among experts, risks

miscommunication and should be approached with caution.

Balancing Clarity and Technical Accuracy

Striking a balance between clarity and technical accuracy is a key challenge. Writers should evaluate

whether jargon enhances understanding or merely complicates the message. Using jargon only when it

adds value and is understood by the target audience is a prudent strategy.

Practical Tips for Eliminating Jargon in Business Writing

Improving business writing by removing jargon requires intentional effort and practice. The following

tips can help writers cultivate clarity:



Conduct a jargon audit: Review existing documents to identify and replace jargon.

Use readability tools: Software like Hemingway Editor or Grammarly highlights complex phrases

and suggests simpler alternatives.

Seek feedback: Ask colleagues from different departments or outside the industry to review

materials for clarity.

Develop a style guide: Establish company-wide guidelines that discourage jargon and promote

plain language.

Train employees: Offer writing workshops focused on clear communication and jargon avoidance.

By implementing these strategies, organizations can improve communication effectiveness, reduce

misunderstandings, and foster a culture of transparency.

The Broader Implications of Jargon-Free Business Writing

Beyond immediate communication benefits, avoiding jargon in business writing contributes to inclusivity

and diversity. Clear language enables people from varied educational, cultural, and linguistic

backgrounds to engage equally. This inclusivity supports better collaboration and innovation.

Furthermore, in an era dominated by digital communication, where messages are often skimmed or

scanned, clarity becomes even more critical. Concise and jargon-free writing ensures key information

is quickly grasped, improving responsiveness and operational efficiency.

The insistence that jargon should never be used in business writing is thus not merely a stylistic



preference but a strategic imperative. Clear communication enhances understanding, builds trust, and

drives better business outcomes. Organizations that embrace plain language and avoid jargon position

themselves for success in an increasingly interconnected and fast-paced business environment.
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